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~buva e to dp000 173 100 • 4957/2022 

noohpu&n Ap. [purr. A10.1/1608_11.2.2025 

Heonyntux bx8son apop otrw xdupn a~ B~on evretro~vou 6doxovra, o~ova e boa opidovtau 
0to to d080 173 100 • 4957/2022, g£ yvuotu avtueievo fAnpopopu Teyvoloyia var tn 6ubaoxaia 
tou a8pato~ Av~rt&n ta6utocdv Ebappoyv (3 pee Beupia) at e Erugetpnpartu Eubuta yuan 
6uSao«ala tou pa8huato& Erugepnyartu Euboia at Erogetpnpartuh Avaurtu (3 pe~ Oeupia) tou 
eaptvo e&avou, o~buva gs to pbypapa oroubv tou Tu/uato¢ 

Tnw eonytux ~@eon ~youv ouvr&et at uroyvpbouv ra p&An tn¢ Tpueo~~ Etonyntu~ Erpor n 
oroia cuy«pot8nx gs [don tnv ardpaon tou Taro e Ap. flp@et. 3/03.02.2025, n ooia anoteeirau 
a An AEI tou Tarro Opyrvon~ Ka Atoixnon¢ Er@euphoeuv 

1. payibn fapa)lo¢ Avarnpuric Ka6nynth&. 
2.To0up~a Mapia, Avarnprtpu Ka8nwvtpt 
3. Kapavipyo& Aagu6n&, Erixoupo~ Ka8nymt. 

Arato peva rpoobvta au pthoua a&olynon¢ eivat 
a) n ~nap&n btbaxtopuod but@to¢ oto ibto h oe ouvab~& yvuotux avruelevo pe To yvu0tux 
avrue~evo tn& und rhpuon 8~on~, «at 
g)n nap&n 6batux~ egretpia rou eivat uva~ ps to ywuotux avrue levo tn¢ urd rhp«on 8~on 
y)n~rap&n bnpoou~oeuv ou eivo ouvapei~ pe to vvtotub avrue~evo tn& uno rhpuon~ 8~on~ 

fa tn bubaoxoia rou abro¢ Avrrru&n Aabuructov Ebapoyiv, e yvvurtud avrue ievo 
Anpobopu Tevoloyia, aitnon a~8sot enp@eopa ~va uronduo¢ 

1. Zen~ Xpoto& (Ap. [Ip6rt. 130/20-2-2025) 

Me [don to uud tou baxtou urodnbubrnra¢ rou &yet ep~8eopa uno~An8ei and tov • Zin 
poKirtouv ta a«bl0u8a 

• 
Ai6atopu 5it&g 
0po Zuxn~ ~yet 6uaxtropub 6isa e rilo 6uaxropure 6uatpt~¢ «StUpEco: Movtlo burr6on 
ou ouxoouotaro~ ruv veopuow emu@epoetv xatepappoyh rapopa var tnv EAMdba/ 
innovationhub.gr» and to Tua Eappoop~vn fAnpopopu& mne 2yoA¢ Erotngdw fAnpopopia< tou 
flaverortnylou Maxe~ovia& (2019). To 6atopud Sica Beupeirat bn eivan cuvab~¢ pt to ywuorturd 
avrue iuvo tn~ urd rpon 8~on~. 
ErtpooB~rug, onpeuwera to • Zudun¢ exovet e rd6uaxtopu ~peuva oto flaverotto 
Maas bovia< e tilo «An in-depth analysis of marketing strategies adopted by startups in tech hubs», ~Yet 
eratuxes tio orou6v otnv Eappoop~vn fAnpobopuh ye Kate~8uvon Erogetpnaturh 



fDAnpobopu and to Ta Epapoo~vn~ nAnpopopu tou flaverotngiou Mas6ovia Kat 
nportuyaxd ti.o omouv and to Ta Ebapoop~vng npopopu~ tou flaveruortniou Maxe~ovia¢ 

Au.6axturd ~pyo 
yet Su&axtu eetpia auto6~van 6ubaoxaia¢ oe portuya pa@arta ou eiva ouvab< e to 
ywuoortub arvrue~uevo tn~ ur rpuon 8don& u¢ e&¢ 

TEXNOAO/IEE AIKTYON KAI HAEKTPONIKO EMn10PIO, 2 &dnva 3 peg/e~6opd6a), Tua Ouovour6ow 

Emoto, Au6v~¢ flaverortto n~ EM1o 
HPOOP\AKA YTHMATA, 3 e&nva (3 peg/e~bod6a), Ta Ouxovouv Eron, Aue8v< 

flavemotto tn~ EM6o¢ 
HAEKTPONIKO ETIXEIPEIN, 1 etnvo (2 peg/e~6op6a), Ta Eapoo~vn Dnpodopu 
flaverortyto Mas~ovia 
HAEKTPONIKO EMn1OPIO & EIXEIPEIN, 4 e&nva (3 peg/e~6op6a), Tha Ouovouv Erotnov, 

Aus8v~< faveroto tn EM6o¢ 
HDIAKO MAPKETINTK (4 peg/e~6op6a), Tha Eapoo~vn~ Mnpoopuh¢ flaveruoho 
Maxe~ovia 
IAQHMISH KAN YTXPONH TEXNOAOTIA, 2 e&nva (3 peg/e~6o6a), Tha Atouxntu~ Eron< 
a Teyvoloyia&, flaverotto Ao tux¢ Maus6ovia< 

e petatuad erieo ~yet bbaxrurn epepia, rou Oetpeira ouvab~ pe to yvuotud avrue~evo tn 

und pson 8~on& 6¢ e&¢ 
Wnbuah Erugepnuartu~rta & Wnbud Mdspetsvyx. 12 peg ouvolux 
Wnbad Mpxetuvy &Kotvvuxh Aucr~ton. 5l ope~ ouvoAux 
HAetpovu Mdpxetvye &Kotvovuxd Mdoa Met. 15 pe& ouvour 
HA. Eu~to/Ergeupiv -Kotvvuh duct~ton: 12 pee ouvokuxd 

An»oOuedgE 
fa tnv rapouoiaon tou bnpoouutvou epeuvntuoh v y~vet emuonovuro ~pyvou de unopptou Ka 

tnv ext~anon tou Ba@po cuvbeta s to ywortuxd avtuelevo tn& po& rAhpuon 8ton&, avant8nxav 
a av8av otoutgela contd t 6uBv Bu~oypabu [ion eruotnovuv nu~oeGv Sc0pus 

OK. Zxn ~yet ouvokud 10 6npooubae& speuvntuxo ~pyvou otnv Scopus, gt h-index S a 184 avapop~< 
dbkuv erotpdvv or& 6nooubae& aut&. Eu&ubt&pa, ouvabeig s to yvotud avrue~uevo tn< ur 

muon B~one elva ot ax6koue& 6nOOuet~; 
Artificial Intelligence's Revolutionary Role in Search Engine Optimization, Ziakis, C.Vlachopoulou, M. 
Springer Proceedings in Business and Economics, 2024, pp. 391-399 
Artificial intelligence in Digital Marketing: Insights from a Comprehensive Review, Ziakis, C., Vlachopoulou, 

M., Information (Switzerland), 2023, 14(12), 664. 
USING MACHINE LEARNING MODELS TO INVESTIGATE CONSUMER ATTITUDES TOWARD ONLINE 

BEHAVIORAL ADVERTISING 
Ziakis, C. Kydros, D,, Intellectual Economics, 2022, 16(2), pp. 61-75 
Important factors for improving Google search rank, Ziakis, C. Vlachopoulou, M.Kyrkou0dis, 

T.Karagkiozidou, M., Future Internet, 2019, 11(2), 32 
App Store Optimization Factors for Effective Mobile App Ranking, Karagkiozidou, M. Ziakis, C 

Vlachopoulou, M. Kyrkoudis, T., Springer Proceedings in Business and Economics, 2019, pp. 479-486 
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Aa~vovra uropn ta raparrvto, ox. Zdon< yet bka ta ruruxd rpoabvra ya tnv rhpon ne Odon 
a& ~yet btbaropub rou eivat ouvab~< to yvocud avrueevo net urb rAhpon 8tong au erion¢ 
6a~et btbarun ereupia a bnpocudvo erornovurd tpyo mou eivat ouvab e ro yvoo 
avrue ievone urb rAhptan 6~on¢. 

ft t 6uaxaia too gar8arto¢ Erqgetpnyarcu Eupola «at Eruyetpnrtu Avcurtu, e ywortuo 
avrelevo Erugepnarru Eubuia, airnon «a~Beoav eprpb~ea bo uronduot 

1. Nt~Ka Nu«ok~ta (Ap. fort. 126/19-2-2025) 
2. 2xn& Xphoto (Ap. purr. 131/20-2-2025). 

Me Bon to uluxd rou baxbou uropnburnta¢ rou ~yet erpbeopa uro9An@ei and tnv • Nt~Ka 
poKrtouv ta 0bl0u8a 

• 

At6at,op«d &iteeuuq 
HK. Nt~xa ~yet 6atopuxd 6Ursa e rio 6uaxropu& 6uatpt~ «THE EFFECTS OF THE PANDEMIC 
€OVID-19 ON THE GREEK ECONOMY» and to Tha Ouovouv Erotnv tou SOUTHWEST UNIVERSITY 
"NEOFIT RILSKT"tn¢ Bouyapia¢ 
To vwuotuo avrue~evo tnc bbaropuh& 6uartpug¢ bev eivat ouvape< e to yvuotub avrue~evo n< uro 
rpuon 8~on&. 
Ero~vu& n airnaon uropnburnra< nq. Ntdxa bev rAnpoi to [aourd xphpuo ya tnv aroxrnon nG 
@don& ou eivau n aroy btaxropuxo butarto onto ibo oe ouvab~< yvcrud avrue ievo e to 

yvuortukb avrueievo rn< urd rdhptcn Bong, bev e&er~Kera reperaipt cs aroppire rot. 

) 
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Me @don to uluxd tou bax~lou uonbu~rnra¢ ou yet eprpb6eoa uo9An8ei and tov x. Zdon 
pox~touv ta abAou8a 

At6at,opuxb Sisca 
0 Kpuo Zuxn~ ~yet Su&aatopud 6iktoa ge ti0o 5&axtopu~ 6uartpug/¢ «StUpEco: Movto 6uct~ton 
tou ouxoouotpato~ ruv vodudv eru@euphouv Ka ebappoy rAartbbppa¢ ya tw Ed6a 
innovationhub.gr» and to Tupa Ebapoo~vn~ Anpobopu~ tn~ 2yo Erongw Anpobopia~ tou 
flaveroniou Max6ovia (2019). T0 6atopud Sita Bupe(tau btu elvq uvab~¢ e to ywuotud 
avrue iuevo rne urd rAhpuon B~on¢. Erutoo@~tug, aneulveta ~to x. Zuse¢ eovel get6u6actopush 
tpeuva oto lavemotho Maxebovia< us tilo «An in-depth analysis of marketing strategies adopted by 
startups in tech hubs», ~yet earuao iAo oroubv onv Ebappoop#vn npopopux e Kate~8uvon 
Erugeupnartu fnpobopu a to Ta Ebappoogdvn& Anpodopug tou flaverotniou Maxe6ovia< 
a rporurad tio orouw and to Tha Eba:poop~vn~ IAnpodopug tou flaveruoniou 
Mas&ovia 

Ai6axuxd #pyo 
Eye 6axtu eetpla auto6vane 6ubaoxaAla oe portuxaud pa/arta 6~ e&: 
A) 2to ibto vvuotub avrue~evo pe to yvotub avrue ievo tn~ un~ rAhpton 8~on€ 

ANAYTIKH ETIXEIPHEON, 1 &dnvo (3 peg/e~6opd6a), Tua Aiouxntux¢ Eron6 at 
Teyvolovia, flaveruort/to utu~ MaxeSovia 

B) e ouvade< ywuotuo avrue evo pe to yvuotu avrue~evo tn~ und rAhpton 8~on€ 
HAEKTPONIKO EIXEIPEIN, 1 &&nvo (2 peq/cg5opd6a), Ta appoodvn¢ Anpodopuh 
flaverothto Maxebovia< 
HAEKTPONIKO EMnIOPIO & ETIXEIPEIN, 4 &nva (3 peg/e~~opd6a), Tua Ouovopudv Erortnpv, 
Aue8v~¢ laverorhuto tn~ EM6o¢. 
fAHPOOP\AKA YETHMATA, 3 e&dnva (3 peg/e~6od6a), Ta Ouovopudv Erornov, Aue6ve< 
flaveroho tn& EM6o¢ 
HIAKO MAPKETINTK (4 peg/e~~opd6a), Tha Epapoo~vn~ mAnpopopu¢, Daverorto 
Max6ovinc 
AIADHMISH KAI EYTXPONH TEXNOAO/IA, 2 &bnva (3 peg/e~6od6a), Ta Atouxntu& Eron 
au Tevolovia, flaverorthyto tutu¢ Maxe6ovia¢ 
TEXNOAOTIES AIKTYON KAI HAEKTPONIKO EM10PIO, 2 c&&nva (3 peg/e~6opd6a), Ta Ou«ovouv 
Emoto, Aue@veg flaveroo tn~ E)Md16o¢ 

e erartuyaud endue6o ~yet Su&axtu erepla, moo etpeita ouvape e to ywcrud avrue levo tn 
und rhpuon 0~on~ 6 e&¢: Wntax Erqyetpngartubtta & npuauxd Mdpxetvye. 12 pee ouvouxdt 

nbuax Mapxettvyx & Kovuvuh Aur~ton. S1 pe< ouvout 
HAeKtpovub Mpetuvyx &Kotvvurd Mdoa Met. 15 pe< ouvoAux 
k. Eopto/ Eruxetpeiv - Kovvuh ucr~on l pe& ouvoAu. 
Avqutu tou Mdpxettvyx xqn tuv Kotvvux Aut~tow. 3 pee ouvoAu 

Ano0uE±Reus 
fua tnv mapouoiaon tou bnoouupsvou cpeuvntuoh ev y~vet emotnpovurot ~pyou de uropntou at 
tnv err~non tou Ba8ob uv~pea¢ e to ywortud avtuelusvo tn~ rpo& rAhypuon 8tong, avant0nxa 
an av8nxav otote.la and tn 6us6v Bug4ioypabu [don eruotnuovuxv bnoouoeuv Scopus. 

4 



0. Zxn ~yet ouvokuxd 10 bnoouoeu& epeuvntu«o ~pyou otnv Scopus, e h-index S a 184 avadopt 
kov erotnbvuov or& bnuooueoeu¢ au&¢. Et~urote.pa, ouvapei¢ pe to yvuotub avrue~evo tn< uro 

rpuon 8~on& eiva ot axblou8&¢ 6nGuet&: 
Artificial Intelligence's Revolutionary Role in Search Engine Optimization, Ziakis, C.Vlachopoulou, M, 

Springer Proceedings in Business and Economics, 2024, pp. 391-399 
Artificial Intelligence in Digital Marketing: Insights from a Comprehensive Review, Ziakis, C., Vlachopoulou, 

M., Information (Switzerland), 2023, 14(12), 664. 
USING MACHINE LEARNING MODELS TO INVESTIGATE CONSUMER ATTITUDES TOWARD ONLINE 

BEHAVIORAL ADVERTISING 
Ziakis, C. ydros, D., Intellectual Economics, 2022, 16(2), pp. 61-75 
Important factors for improving Google search rank, Ziakis, C. Vlachopoulou, M.Kyrkoudis, 

.Karagkiozidou, M., Future Internet, 2019, 11(2), 32 
App Store Optimization Factors for Effective Mobile App Ranking, Karagkiozidou, M. Ziakis, C 

Vlachopoulou, M. Kyrkoudis, T., Springer Proceedings in Business and Economics, 2019, pp, 479-486 
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Aa~dvovtac urn ta rapardrvu, ox. Zn ~yet bk ta ruruxd roobvta ya tw rhpon mne Bon& 
«a& ~yet bbaropuxb rou civa ouvadtq e to yworu~ avrue~evo tn~ urd rdptcn 8ton< Ka erion 
6ua@~et btbcruh ere pia a bnocueudvo eronovurd dpyo rou eivat cuvab e to yvuoo 

ave ievo rn< urd rAhpton 0~on 

ex to~tou, n Ertpor npoeivet obbuva tnv erudoyi roux. Zdon ya trv avdBeon 6bcruoi tpyoo 
ca pa8hara «Avdrtugn 6aburuaxv ebapoyv» ( ope, Oetpia) a «fmuxeupnartu Eubuia at 

Eryetpngartu Avcurtuy» (3 peg Bctpla) oto capvd ednvo tou Ta Opydvson¢ a Aoixnon€ 
Eruxetpoetv 
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